Thi Eldorada Hatel and Spa, Santa Fo,
NMm

n todiy's ever-campetitive hotel and resoet macket,
the addition of & spa can be a significant magnet
to pttract and retaln o loyal guest and consumer
bBase, An atiractive, well-desligned spa which ol
fers o truly relaxing, trangull and guest-friendly
exporienee can have o positive impict on o property’s
oecupancy lovels, avernge datly rate amd compoetitive
wchviontage, AL the same thme, apas can be an extramely
vinhle profit center unto themselves, which is separate
apdd elistinet from thelr impact as an amenily
Diuring the past soveral years, the spa business has
bercorme increasingly competitive, and although spa de
veloprment in the hospitality industey is o hot button for
levislopers, It is cruciind to be pradent before launehing
This

shiciild b given Lo current trends in the indastey, how

Into the design process eprelul consideration
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they affect design and the impact they will ultimately
Iawe an potentinl guest and general consumer use, [nthe
absence of carclul planning and attention Lo existing and
emerging trends, sovvy guests and local spo patrons will
it wiew your spaoad delineative or on the cutting edge. In
Ches ened, what is delivered should be "an experience” and
as such, design trends and sestheties will play o erltleal
role in eonsumer pereeption and in how the spa will per-
form from an operational and fnancial perspectiv

Spa design should begin with o series of discussions
and meetings botwoen the owner/developer, nrchitecture
and Interior firmds), a spa consultant ond other membors
of the project team, The spa business = extremely mean
agement-intensive, tinel h|J-:'|::L1I.r'-!I.||. discuasione should
L e orpornted Into the project design mectings as well:

a clear vislon ag to how the spa will operate and whal

Trends dictate spa design and operational components
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treatiments and services 0 will offer
are necessary to develop an optimal
fueility design, Trends that affect
spi design and operational compi-
nents include thae following:

P Spas as o business unit: In
ereasingly, spas are perceived as in
dividual business units capable of
delivering not only banefits to ho-
te] oceupancy levels and rates, but
also as stand-alone profit centers
This trend impacts not only design
lssues but financial considerations,
including buildout, equipment and
operational costs, From a manage-
ment perspective, the spo director
and stafl must be equipped o oper-
ate these Tacilities ns businesses that
continuously promote the spa and
strive for a positive bottom line

P User connections affect de-
slgn: Spas offer more of a socinl #x-

Spa Spectacular

Tharae's no quastion that today's
most alita hotels simply must offer
a spa experiance 1o discerning and
damanding guests, so it was high
time last year for the prastigious
Bevarly Wilshira hotel, Los Angefas,
to crente an exquisite spa of its own,

A treatment room ol tho new spa ot the
Beverly Wilshire hotel, Los Angeles
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perience than in the past. Men repre-
sent o growing market segment and
there are far more opportunities for
peuple to connect with each other.
Thus, design might incorporate “spa
suites” containing a lounge, treal

ment arens, in-room voga channels
and equipment, healthy items in
mini-bars, spa cuisine, sleap prepa-
ration/therapy in-room, steam show-
erafsauna and fitness squipment.
Creative design elements and ef

fective space planning are a must
to ereate spaces that are inviting to
men, wormen and families.

P Spa treatment menus diver-
alty: Today, there are more self-ser-
vice treatments that require such
areas as lounges surrounded by a
variety of water amenities. Tech-in-
apired treatments (e g, hand treat-
ments for “BlackBerry [atigue,” spe-

Enter Barry Drasign
Associates, a prominent
interior architectural
dasign firm spacializing
in five-star luxury hotels,
spas and restaurants,
Senior Designer Stalla
Abdoulin created a de-
sign thal centers around
a curved watar wall
that embraces a geode
of amathyst crystal,
"amitting vibrant anargy
throughout the spa.”
Matural materials ara used through-
out the facility 1o create a tranguil
Zan-like guality, and minimalist
interiors support ita calm, peacaful
environmeant

The S4-milllon project carved out
12,000 square feel for the spa from
half a wing of guestrooms. “Il was
difficult working with axisting condi-
tions,” says Abdoulin, “The cailings
wara vary low so we improvised by
working with light colars on the cedl-
ings, accent lighting and cove light-
ing to give an illusion of haight .®

clal neck and upper back massage,
cleansing and revitalization of facial
areas around the mouth and chind,
are more prevalent. Eastern influ-
ences are mainstream. Treatments
likee Ashiatsu massage, Thal massage
and bathing rituals such as hammam
are more comimon and here to stay.
P Multi-generational appeal
and “spa-ing"” as a group: A trend
toward services and programs that
meet the expectations of groups and
families will have an ever-growing
influence on design elements. Spas
are reaching out to children, teen-
agers and their parents to relieve
stress and gain quality time together.,
Spasare Leaching children and teens
healthy eating, grooming skills and
the importance of living a balanced
lifie, Groups going to spas (familles,
dirllriends, business associates,

| Softand llattering Hghting and a
sonthing color paletie are elements of
< the Beverly Wilshire hotel's new spa.

Serenity and quiet are impara-
tive In & spa, with traffic flow key to
maintalning those quallties, “As a

| guest, you don't want to hear o see

big carta piled with linens rumbling
through the corridors, so there was
a lof af rerouting doors (o accom-
modate hidden storage areas,” says
Abdoulin, "It's all about tranguility.”
=Petrieta Shoohan



Lighting
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Silk thread lamps

The Clavius Tamily of lights from Axo Light includes suspansion,
floor, wall, celling and table lamps and features a handworked siik
thraend lamp shade. Silk creates Interesting light affacts. Clavius'
light Is soft and diffused, especially in the tobacco-colorad version,
It also shines downward, making it ideal positioned above & dining
table or as a reading lamp. Clavius s also avallable in ivory white

and black, Circle 90

Compact
Fluorescent Lamps
The DULUX EL tamily
of salf-ballasted medium
screw base CFLs are avail-
able from Qsram Sylvania,
DURA-QOMNE A19 electroless
CFL featuras a long rated lite
of up to 15,000 hours or 13
years, meaning lewer lamp

replacemeants and lower maintenance costs, With instant brightness
and a low starting temperature, the A19 oflers unlimited switching
cyclos and graater light over a wider temparature range, Clrele 92

Circle 83

Recessed Luminaires

Ameriux Lighting Solutions in-
troduces Cylindrix Trimiass Mul-
tiples. Ameriux offers the min-
ioture, low wattaga matal halide
fixtures in its EcoTectural prod-
uct lina, The fixtures are crafted with a flangeless
housing with asamless walded cornars for a mini-
mal edge datail, A die-cast lamp housing s vented
for optimal thermal management. The fixtures are
available in one-, two-, three- and four-light con-
figurations. Gircle 81

Pendant Lighting

W.A.C, Lighting Introduces lour styles of Quick
Conneot Pandants, Each pendant style |8 distin-
guished by varying shapes and patterns—the rasults
of fusing two layers of art glass. Draco (G718), Fury
(G714) and Pyro (G928) featura a piich-black back-
graund with frosted astriations atched by hand on
ambear or réd glass sactions. Chimera (G 16) features
six minlature squara-shaped insets of optical crystal,
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breddal pactles, cte) 14 o trend which
will continue to infloence space olio-
cation and design elements in order
o pocommodate several people ot o
time for treatments and/for lounging

> MediSpa: The spo and fitness/
wellneas felds converge in chis rela

tively new trend, The integration of

medbonl and wellness components
with spa seryvices defines this spaee
Dhesign elements are influsnced by
thi peed to care for the ellent prior

to, churing and alter thelr experienie
or procedure, From dermatologists
to plastic surgeons, this partnership
betwoen wellness and spa is belng
driven by consumer demand, The
inclusion of the medical spa alfects
such arpus as aecess and edgress,
gafety, privacy, ety

* Sustainable spas: Henewable
HEIL' "rl]ﬁ“‘l]ll-iil..ljl" Fesources are more
evident in the spa world. Bamboo
robes and linens, locally available

consumable supplics, water and air
purlflication systems, ete, are now
spoctfied, This trend influences TEI
{total environmental impoact) for
construction and design components
Ineluding building materinls and op
erating supplies, This will become
a more prevalent trend in the com-
Ing years, substantially affecting spa
design.

b Men-only areas: There |5 a
growing trend Lo ndd men-only
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spaces and products; which may in-
clude boxing robes, barber services,
sports viewing, pool tables, ete.

P Spa online: S consumers wiinl
to book travel, order books and reors
der products online, With health-fo-
cused chat rooms, information-rich

We've always been ahead of the curve.

TIG Global is the leading interactive marketing company for
hotels. We provide the most forward-thinking, cutting-edge web
presence management and marketing programs in the hospitality

industry. Our best practices deliver
unsurpassed revenue performance
for our hotel and resort clients.

TIG Global is your trusted advisor in

e-business strategy. We make your
revenue our business,

202.465.3900

The Interactive Marketing Company for Hospitality

info@T|Gglobal.com

SPA EXPERIENCE

websites and e-newsletters, spas will
transcend their physical spaces o
form “virtual communities” focused
an healthy spa living and lifestyle

P Increased time at the spa: More
guesis are secking more amenities st
the spr, This trend impacts space al-

[ 4

Global”

vww.TIGglobal.com
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location in allowing for more steam
FoHINS, s .:IIIIIF f-il'IH".".'!'I'H I.J.!_I'Ilr'rjl,l
wol nrend), pools, relaxation nrens,
ample locker rooms, ete, Hotel and
resort spas will gradually become
more luxurious and spacious, This
will heavily influence planning and
design considerations

b Inventive culsine: Cuslomiz-
tion and variety are driving spa cui-
sinewith apas offering o range of diet
options to meet guest needs. Spo ci-
fes are being added to create more of
o destination feel and ambience.

P Healthy [anti-aging) treat-
ments, products and rituals: More
spa goers seek healthy aging treat-
ments and products that deliver
results, Guests also wanl persenal
care programs that can be used ot
home, This trend influences retail
golection, delivery systems and
treatment menuy development, all
of which Influence facility design
In addition, there s a trend towarsd
heating rituals which can include wa-
terfcolor therapy, avurveda massage,
ahintsu, beauty and treatment based
oloments, meditation and labyrinth
areas, yoga and Tal Chl spaces and
prre- and post-natal treatments,

In summary, as the spa industry
has expanded, 50 too has the diver-
aity and complexity of facility design
considerations which are influenced
by industry trends, There are numer
ous [ssues that should be discusaed
and debated prior to the initintion of
design; one important one is to de-
termine which of these trends will
play a part In your planning process
Paying attention to trends and moar-
ket influences will vield dividends
not only in the guest experience bu
in the spa's financial success, LH
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